APPENDIX F
SOCIAL MEDIA
PURPOSE
To address the fast-changing landscape of the Internet and the way residents communicate and obtain
information online, county agencies may consider participating in social media formats to reach a broader
audience. All social media requests must be approved by the Deputy County Executive for Information in
consultation with the E-Government Steering Committee. Below is an overview and some social media
examples.
POLICY
A. Agencies must use caution when creating social media forums. County-created social media forums
must be structured narrowly to focus discussions on a particular interest of Fairfax County. Agencies are
only allowed to remove postings that do not meet the narrow focus of a County media forum. Non-County
social media forums may not be appropriately moderated or edited and participation criteria may not be
posted on the site.
B. Agencies’ use of social media must comply with applicable federal, state, and county laws, regulations,
and policies, as well as proper business etiquette.
C. Agencies may not change the content of other peoples’ sites or postings on such sites or allow others
to change any content on Fairfax County sites, even if such sites usually do permit such modifications,
see e.g., the definition of “wiki” below.
D. All use of social media by agencies must be approved by the Deputy County Executive for Information
and be in compliance with this policy.
E. Agencies will use a disclaimer message for all Fairfax County-created social media formats. “The
opinions expressed herein do not reflect the opinions of Fairfax County but are postings of public
opinions. Please contact ________ in case of technical problems.
F. All material placed on social media sites shall comply with the provisions of Procedural Memorandum
13-04 and all applicable state and federal laws.
OVERVIEW
Blogs
A blog (short for web log) is a user-generated Web site where entries are made in journal style and
displayed in a reverse chronological order. Blogs provide commentary or news on a particular subject,
such as food, politics, or local news; some function as more personal online diaries. A typical blog
combines text, images, and links to other blogs, web pages, and other media related to its topic. Blogs
typically allow users to leave comments in an interactive format.
Personal blogging is not allowed to be conducted from the county's technology environment: network,
Internet connection or computers. Likewise, personal IT resources (computers, network and/or wireless
devices) are not allowed to be connected to the county's IT resources to facilitate personal uses such as
blogging. Employees are allowed to participate on blogs during non-work hours on their own equipment,
but they may not identify themselves as a county employee in any way. Responses to blogs from a
county perspective should be coordinated with the Office of Public Affairs.
Discussion Forums
A discussion forum (also known as a discussion group, discussion board, message board, or online
forum) is a general term for any online "bulletin board" where users can leave and expect to see
responses to messages they have left.
Social Networking Web Sites
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Social networking Web sites focus on the building and verifying of online social networks for whatever
purpose. Social networks connect people with all different types of interests. Members communicate by
voice, chat, instant message, videoconference and blogs, and the service typically provides a way for
members to contact friends of other members.
A. All social networking requests must be approved by the Deputy County Executive for
Information in consultation with the E-Government Steering Committee. Once approved,
agencies must fill out and have an agency director sign the Procedural Memorandum 70-05
Revised: Request for Waiver/Exemption Form (available at
http://infoweb.fairfaxcounty.gov/dit/iso/forms/PM70-05_Exception.pdf) and return it to the
Information Security Office in the Department of Information Technology.
B. Agencies are responsible for establishing, publishing, and updating their pages on social
networking Web sites. It is the responsibility of all agencies to ensure that their content is
accurate and up-to-date. Agencies may request the assistance of the Office of Public Affairs to
initially create pages on social networking sites.
C. When possible, content should always link back to the county Web site for more information.
D. Agencies must provide a link (including, but not limited to “friend” requests and video
subscriptions) to the main county pages on the social networking Web sites when possible.
E. Once the agency pages on the social networking sites are created, all new URLS must be
shared with the Information Security Office and the Office of Public Affairs.
F. Although it will be the agency’s responsibility to maintain the content, the County will monitor
the content on each of the agency pages to ensure adherence to the Social Networking Policy
and that a consistent message is being conveyed countywide.
G. All avenues to allow user comments shall be turned off, including discussion boards, “walls,”
and comments sections.
H. Login information, including User IDs and passwords, should be provided to at least one
backup in the agency. Passwords must be secure.
I. Violation of these standards may result in the removal of agency pages from social networking
sites. The Deputy County Executive for Information retains the authority to remove pages.
Photo-Sharing Web Sites
Photo sharing is the publishing or transfer of a user's digital photos online, thus enabling the user to share
them with others (whether publicly or privately). This functionality is provided through both Web sites and
applications that facilitate the upload and display of images.
Video-Sharing Web Sites
Video sharing refers to Web sites or software where a user can distribute their video clips. Some services
may charge, but the bulk of them offer free services. Many services have options for private sharing and
other publication options.
Wiki
A wiki is a Web site that allows visitors to add, remove, edit and change content, typically without the
need for registration. It also allows for linking among any number of pages.
Virtual Reality
Virtual reality is a technology that allows a user to interact with a computer-simulated environment. Most
virtual reality environments are primarily visual experiences, displayed either on a computer screen or
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through special stereoscopic displays, but some simulations include additional sensory information, such
as sound through speakers or headphones. Users can interact with a virtual environment through the use
of standard input devices such as a keyboard and mouse.
Podcasts*
A podcast is an audio broadcast that has been converted to an MP3 file or other audio file format for
playback in a digital music player or computer. The "pod" in podcast was coined from "iPod," the
predominant portable, digital music player, and although podcasts are mostly verbal, they may contain
music. Fairfax County podcasts may be found at www.fairfaxcounty.gov/podcasts.
RSS Feeds*
RSS (Really Simple Syndication) is the acronym used to describe the de facto standard for the
syndication of Web content. Users of RSS content use software programs called “feed readers” or “feed
aggregators.” The user subscribes to a feed by entering a link to the feed into the reader program. The
reader can then check the user's subscribed feeds to see if any of those feeds have new content since
the last time it checked, and if so, retrieve that content and present it to the user. Fairfax County RSS
feeds may be found at www.fairfaxcounty.gov/rssfeeds.
*Approval is not needed from the E-Government Steering Committee for podcasting and RSS feeds, but
the Committee must be notified by contacting the Deputy County Executive for Information if agencies are
using either of these tools.
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http://socialmediagovernance.com/policies.php?f=5

Social Media Governance
Empowerment with AccountabilityTM
Policy Database
Organization

Title

American Red Cross

Social Media Handbook for Local Red Cross Units

American Red Cross

Online Communications Guidelines

Australian Public Service Commission

Interim Protocols for Online Media Participation

Ball State University

Social Media Policy

BBYO

Staff/Volunteer Presence on Social Networking Sites

Bread for the World

Online Technologies, Social Media and Bread

City of Hampton, VA

Social Media Policy

City of Seattle

Blogging Policy

City of Seattle

Social Media Use Policy

Easter Seals

Online Community Guidelines

Fairfax County, VA

Facebook Comments Policy

Fellowship Church

Personal Website and Weblog Policies

General Services Administration (GSA)

Social Media Policy

Government of Catalonia

Style and Usage Guide of the Government of Catalonia's
Social Networks

Governor of Massachusetts

Governor's Office Social Media Usage and Policies

Governor of Massachusetts

Governor's Office Social Media Usage and Policies

Hamilton College

Social Media at Hamilton College

Hamilton County - Jobs and Family Services

Guidelines for effective use of social networks, blogs,
podcasts and live chats

Harvard Law School

Terms of Use

International Federation of Red Cross and Red
Social Media Staff Guidelines
Crescent Societies (IFRC)
Missouri Department of Transportation

Post A Comment - Use Policy

National Public Radio (NPR)

NPR News Social Media Guidelines

New Zealand State Services Commission

Principles for Interaction with Social Media

New Zealand State Services Commission

The Guide to Online Participation

Orange County

County Social Media Use Policy and Procedure

Powerhouse Museum

Communication Using Public Facing Museum Blogs Policy

Roanoke County, VA

Social Media Policy

Smithsonian Institution

Web and New Media Strategy

State of Delaware

Social Media Policy

Treasury Board of Canada Secretariat

Guideline to Acceptable Use of Internal Wikis and Blogs
Within the Government of Canada

Tufts College

Social Media Overview

U.S. Air Force

Air Force Blog Assessment

U.S. Air Force

New Media and the Air Force

U.S. Army Corps of Engineers - Jacksonville
District

Social Media User Guidelines

U.S. Coast Guard

Social Media - The Way Ahead

U.S. Department of Defense

Responsible and Effective Use of Internet-based
Capabilities

U.S. Environmental Protection Agency (EPA)

Blogging at EPA for Greenversations

U.S. General Services Administration's (GSA)
Office of Citizen Services (OCS)

Blog Policies

U.S. Navy

Web 2.0: Utilizing New Web Tools

UK Civil Service

Code for Online Participation

Vanderbilt University

Social Media Handbook

Vanderbilt University Medical Center

Social Media Policy

Wake County, North Carolina

Web 2.0 Guidelines for Use

Walker Art Center

Blog Guidelines
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APPROVED BY:

IT Governance Board

EFFECTIVE DATE: 08/01/2009
REVISION DATE: N/A
PURPOSE
City of Hampton departments may utilize social media and social network sites to further
enhance communications with various stakeholder organizations in support of City goals and
objectives. City officials and City organizations have the ability to publish articles, facilitate
discussions and communicate information through various media related to conducting City
business. Social media facilitates further discussion of City issues, operations and services by
providing members of the public the opportunity to participate in many ways using the Internet.

POLICY
1. All City of Hampton social media sites shall be (1) approved by the Director of Information
Technology and the requesting Department Head; (2) published using approved City social
networking platform and tools; and (3) administered by the Department of Information
Technology Web Team or their designee. Designees can be any department employee or
volunteer designated by the requesting Department Head that has a complete
understanding of this policy and has appropriate content and technical experience.
2. All City of Hampton social networking sites shall adhere to applicable state, federal and local
laws, regulations and policies including all Information Technology and Records
Management City policies and other applicable City policies.
3. Freedom of Information Act and e-discovery laws and policies apply to social media content
and therefore content must be able to be managed, stored and retrieved to comply with
these laws.
4. City of Hampton social networking sites are subject to Library of Virginia’s (LVA) public
records laws. Relevant City of Hampton and (LVA) records retention schedules apply to
social networking content. Records required to be maintained pursuant to a relevant records
retention schedule shall be maintained for the required retention period in a format that
preserves the integrity of the original record and is easily accessible using the approved City
platforms and tools.
5. All social network sites and entries shall clearly indicate that any articles and any other
content posted or submitted for posting are subject to public disclosure.
6. Content submitted for posting that is deemed not suitable for posting by a City of Hampton
social networking moderator because it is not topically related to the particular social
networking site objective being commented upon, or is deemed prohibited content based on
the criteria in Policy –Item 9. of this policy, shall be retained pursuant to the records retention
schedule along with a description of the reason the specific content is deemed not suitable
for posting.
7. The City reserves the right to restrict or remove any content that is deemed in violation of
this policy or any applicable law.

City of Hampton
Information Technology Policy

Policy No.: 09-002

Subject: Social Media Policy

Page 2 of 5

8. Each City of Hampton social networking site shall include an introductory statement which
clearly specifies the purpose and topical scope of the blog and social network site. Where
possible, social networking sites should link back to the official City of Hampton Internet site
for forms, documents and other information.
9. City of Hampton social networking content and comments containing any of the following
forms of content shall not be allowed for posting:
a. Comments not topically related to the particular site or blog article being commented
upon;
b. Profane language or content;
c. Content that promotes, fosters, or perpetuates discrimination on the basis of race,
creed, color, age, religion, gender, marital status, status with regard to public
assistance, national origin, physical or mental disability or sexual orientation;
d. Sexual content or links to sexual content;
e. Solicitations of commerce;
f. Conduct or encouragement of illegal activity;
g. Information that may tend to compromise the safety or security of the public or public
systems; or
h. Content that violates a legal ownership interest of any other party
10. All City social networking moderators shall be trained regarding the terms of this City of
Hampton policy, including their responsibilities to review content submitted for posting to
ensure compliance with the policy.
11. All social networking sites shall clearly indicate they are maintained by the City of Hampton
and shall have City of Hampton contact information prominently displayed.
12. Where appropriate, City IT security policies shall apply to all social networking sites and
articles.
13. Employees representing the City government via social media outlets must conduct
themselves at all times as a representative of the City and in accordance with all human
resource policies. See Attachment C–Employee Guidance for Participating in Social
Networking.
14. Employees found in violation of this policy may be subject to disciplinary action, up to and
including termination of employment.
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ATTACHMENT A. Definitions
For the purpose of this City of Hampton Social Media Policy, the following terms are defined as
provided below:
1. Social Media: Social media is content created by individuals using accessible and scalable
technologies through the Internet. Examples of social media include Facebook, blogs,
MySpace, RSS, UTube, Second Life, Twitter, LinkedIn, Delicious, Flicker, etc.
2. Blog: (an abridgment of the term web log) is a City of Hampton website with regular entries
of commentary, descriptions of events, or other material such as graphics or video.
3. City of Hampton author: An authorized City of Hampton official that creates and is
responsible for posted articles and information on social media sites (see article below).
4. Article: An original posting of content to a City of Hampton social media site by a City of
Hampton author.
5. Commenter: A City of Hampton official or member of the public who submits a comment for
posting in response to the content of a particular City of Hampton article or social media
content.
6. Comment: A response to a City of Hampton article or social media content submitted by a
commenter.
7. City of Hampton moderator: An authorized City of Hampton official, who reviews, authorizes
and allows content submitted by City of Hampton authors and public commentators to be
posted to a City of Hampton social media sites.
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ATTACHMENT B. Blog Standards
Comments submitted by members of the public must be directly related to the content of the articles.
Submission of comments by members of the public constitutes participation in a limited public forum.
City of Hampton blog moderators shall allow comments that are topically related to the particular
article being commented and thus within the purpose of the limited public forum, with the exception of
the prohibited content listed in Policy - General - Section 9 above.
Author and Commenter Identification
1. All City of Hampton blog authors and public commentators shall be clearly identified.
Anonymous blog postings shall not be allowed.
2. Enrollment of public commentators shall be accompanied by valid contact information,
including a name, address, and email address.
Ownership and Moderation
1. The content of each City of Hampton blog shall be owned by and the sole responsibility of the
department producing and using the blog.
2. Documents and articles submitted to a City of Hampton blog shall be moderated by an
authorized and trained blog moderator.
Blog Comments & Responses
1. All blog articles and comments shall be reviewed and approved by an authorized blog
moderator before posting on a City of Hampton blog.
2. All blog articles and comments submitted for posting with attached content shall be scanned
using antivirus technology prior to posting.
3. The linked content of embedded hyperlinks within any City of Hampton blog articles or blog
comments submitted for posting shall be evaluated prior to posting. Any posted hyperlinks
shall be accompanied by a disclaimer stating that the City of Hampton guarantees neither the
authenticity, accuracy, appropriateness nor security of the link, web site or content linked
thereto.
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ATTACHMENT C. Employee Guidance for Participating in Social Networking
The City of Hampton understands that social networking and Internet services have become a common form of
communication in the workplace and among stakeholders and citizens. Social networks are online
communities of people or organizations that share interests and/or activities and use a wide variety of Internet
technology to make the interaction a rich and robust experience. Employees that choose to participate in social
networks as a City employee should adhere to the following guidelines.

1. City policies, rules, regulations and standards of conduct apply to employees that engage in
social networking activities while conducting City business. Use of your City e-mail address
and communicating in your official capacity will constitute conducting City business.
2. City employees shall notify their supervisor and the IT department if they intend to create a
social networking site or service to conduct City business.
3. Departments have the option of allowing employees to participate in existing social networking
sites as part of their job duties. Department Heads may allow or disallow employee
participation in any social networking activities in their departments.
4. Protect your privacy, the privacy of citizens, and the information the City holds. Follow all
privacy protection laws , i.e., HIPPA, and protect sensitive and confidential City information.
5. Follow all copyright laws, public records laws, retention laws, fair use and financial disclosure
laws and any others laws that might apply to the City or your functional area.
6. Do not cite vendors, suppliers, clients, citizens, co-workers or other stakeholders without their
approval.
7. Make it clear that you are speaking for yourself and not on behalf of the City of Hampton. If
you publish content on any website outside of the City of Hampton and it has something to do
with the work you do or subjects associated with the City, use a disclaimer such as this: “The
postings on this site are my own and don’t necessarily represent the City’s positions or
opinions.”
8. Do not use ethnic slurs, profanity, personal insults, or engage in any conduct that would not be
acceptable in the City’s workplace. Avoid comments or topics that may be considered
objectionable or inflammatory.
9. If you identify yourself as a City employee, ensure your profile and related content is consistent
with how you wish to present yourself to colleagues, citizens and other stakeholders.
10. Correct your mistakes, and don’t alter previous posts without indicating that you have done so.
Frame any comments or opposing views in a positive manner.
11. Add value to the City of Hampton through your interaction. Provide worthwhile information and
perspective.

ROANOKE COUNTY SOCIAL MEDIA POLICY
PURPOSE
To address the fast-changing landscape of the Internet and the way residents communicate and
obtain information online, county Departments may consider participating in social media formats
to reach a broader audience. Roanoke County encourages the use of Social Media to further the
goals of the County and the missions of its departments where appropriate.
The Board of Supervisors and the County Administrator have an overriding interest and
expectation in deciding who may "speak" and what is "spoken" on behalf of Roanoke County on
social media sites. This policy establishes guidelines for the use of social media.
Roanoke County’s Technology Governance committee shall approve what Social Media outlets
may be suitable for use by the County and its departments. The Web 2.0 Working Group shall
serve to educate departments on how to best use various Social Media outlets to achieve their
goals.
POLICY
A. All official Roanoke County presences on social media sites or services are considered an
extension of the County’s information networks and are governed by the Electronic Media Usage
Policy contained in the Roanoke County Employee Handbook.
B. The County Administrator will review department requests to use social media sites and may
delegate this review function to the Web 2.0 Working Group and the Director of Public
Information.
C. The Web 2.0 Working Group will advocate using Social Media to help departments reach their
stated goals by assisting departments in developing appropriate uses for social media, assisting
the selecting of appropriate social media outlets and helping departments define a strategy for
engagement using Social Media.
D. Departments that use social media are responsible for complying with applicable federal, state,
and county laws, regulations, and policies. This includes adherence to established laws and
policies regarding copyright, records retention, Freedom of Information Act (FOIA), First
Amendment, privacy laws and information security policies established by Roanoke County.
E. Wherever possible, links to more information should direct users back to the County’s official
website for more information, forms, documents or online services necessary to conduct business
with Roanoke County.
F. Employees representing the County government via Social Media outlets must conduct
themselves at all times as representatives of Roanoke County. Employees that fail to conduct
themselves in an appropriate manner shall be subject to the Disciplinary Procedures outlined in
the Roanoke County Employee Handbook and the Electronic Media Usage Policy.
G. The Public Information Office will monitor content on each of the Department social media
sites to ensure adherence to the Social Media Policy for appropriate use, message and branding
consistent with the goals of Roanoke County.
H. Violation of these standards may result in the removal of department pages from social media
outlets. The Public Information Director retains the authority to remove information.

S

SOCIAL MEDIA POLICY

LEGISLATION, POLICIES AND STANDARDS
CITY OF SEATTLE SOCIAL MEDIA USE POLICY
Purpose
To address the fast-changing landscape of the Internet and the way residents
communicate and obtain information online, City of Seattle departments may consider
using social media tools to reach a broader audience. The City encourages the use of
social media to further the goals of the City and the missions of its departments, where
appropriate.
The City of Seattle has an overriding interest and expectation in deciding what is
"spoken" on behalf of the City on social media sites. This policy establishes guidelines
for the use of social media.
General
1. All City of Seattle social media sites posted by executive departments will be
subject to approval by the Mayor's communications director.
2. The City of Seattle's websites (Seattle.gov, SeattleChannel.org,
SeattleCenter.com, SPL.org, etc.) will remain the City's primary and predominant
internet presences.
a. The best, most appropriate City of Seattle uses of social media tools fall
generally into two categories:
1) As channels for disseminating time-sensitive information as quickly
as possible (example: emergency information).
2) As marketing/promotional channels which increase the City's ability
to broadcast its messages to the widest possible audience.
b. Wherever possible, content posted to City of Seattle social media sites will
also be available on the City's main webs.
c. Wherever possible, content posted to City of Seattle social media sites
should contain links directing users back to the City's official websites for
in-depth information, forms, documents or online services necessary to
conduct business with the City of Seattle.
3. As is the case for City of Seattle's web sites, departmental public information staff
will be responsible for the content and upkeep of any social media sites their
department may create.
4. Wherever possible, all City of Seattle social media sites shall comply with all
appropriate City of Seattle policies and standards, including but not limited to:

a. Acceptable Use of City Digital Equipment, Internet Access, Electronic
Communications and Other Applications
b. Web Presentation and Accessibility Standards
c. Blogging Policy
d. Online Privacy and Security Policy
e. Policy on Non-Government Information and Links
f. Inclusive Outreach & Public Engagement Executive Order & Inclusive
Public Engagement Policy
Any exceptions will be approved by the DoIT Citywide Web Team and subject to
review by the Chief Technology Officer and the appropriate branch public
information authority.
5. City of Seattle social media sites shall comply with Seattle Ethics and Elections
code and administrative rules.
6. City of Seattle social media sites are subject to State of Washington public
records laws. Any content maintained in a social media format that is related to
City business, including a list of subscribers and posted communication, is a
public record. The Department maintaining the site is responsible for responding
completely and accurately to any public records request for public records on
social media. Content related to City business shall be maintained in an
accessible format and so that it can be produced in response to a request (see
the City of Seattle Twitter, Facebook and CityLink standards). Wherever
possible, such sites shall clearly indicate that any articles and any other content
posted or submitted for posting are subject to public disclosure. Users shall be
notified that public disclosure requests must be directed to the relevant
departmental public disclosure officer.
7. Washington state law and relevant City of Seattle records retention schedules
apply to social media formats and social media content. Unless otherwise
addressed in a specific social media standards document, the Department
maintaining a site shall preserve records required to be maintained pursuant to a
relevant records retention schedule for the required retention period on a City
server in a format that preserves the integrity of the original record and is easily
accessible. Appropriate retention formats for specific social media tools are
detailed in the City of Seattle Twitter, Facebook and CityLink standards.
8. Users and visitors to social media sites shall be notified that the intended
purpose of the site is to serve as a mechanism for communication between City
departments and members of the public. City of Seattle social media site articles
and comments containing any of the following forms of content shall not be
allowed:
a. Comments not topically related to the particular social medium article being
commented upon;
b. Comments in support of or opposition to political campaigns or ballot
measures;
c. Profane language or content;

d. Content that promotes, fosters, or perpetuates discrimination on the basis
of race, creed, color, age, religion, gender, marital status, status with
regard to public assistance, national origin, physical or mental disability or
sexual orientation;
e. Sexual content or links to sexual content;
f. Solicitations of commerce;
g. Conduct or encouragement of illegal activity;
h. Information that may tend to compromise the safety or security of the
public or public systems; or
i. Content that violates a legal ownership interest of any other party.
These guidelines must be displayed to users or made available by hyperlink. Any
content removed based on these guidelines must be retained, including the time,
date and identity of the poster when available (see the City of
Seattle Twitter, Facebook and CityLink standards).
9. The City reserves the right to restrict or remove any content that is deemed in
violation of this social media policy or any applicable law.
10. The City will approach the use of social media tools as consistently as possible,
enterprise wide.
11. All new social media tools proposed for City use will be approved by the Chief
Technology Officer and the appropriate department's public information authority.
12. Administration of City of Seattle social media sites.
a. The DoIT Citywide Web Team will maintain a list of social media tools which
are approved for use by City departments and staff.
b. The DoIT Citywide Web Team will maintain a list of all City of Seattle social
media sites, including login and password information. Departmental public
information officers will inform the DoIT Citywide Web Team of any new
social media sites or administrative changes to existing sites.
c. The City must be able to immediately edit or remove content from social
media sites.
13. For each social media tool approved for use by the City the following
documentation will be developed and adopted:
a.
b.
c.
d.
e.

Operational and use guidelines
Standards and processes for managing accounts on social media sites
City and departmental branding standards
Enterprise-wide design standards
Standards for the administration of social media sites

Social Media Standards
The following social media tools have been approved for use by the City of Seattle:

•
•
•
•

Video - Video Posting Standard
Twitter - Twitter Standard
Facebook - Facebook Standard
CityLink - CityLink Standard

Bill Schrier, Chief Technology Officer, City of Seattle
October 2, 2009
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https://sites.google.com/site/munigov20/good-reading-andresources/Chandler_SocialMediaPolicy.pdf?attredirects=0&d=1
http://www.fairfaxcounty.gov/opa/fairfax-county-social-media-policy.pdf
https://sites.google.com/site/munigov20/good-reading-and-resources/hampton_vasocial_media_policy09002.pdf?attredirects=0&d=1
http://seattle.gov/pan/SocialMediaPolicy.htm
http://dti.delaware.gov/pdfs/pp/SocialMediaPolicy.pdf

http://www.cio.gov/Documents/Guidelines_for_Secure_Use_Social_Media_v01-0.pdf

http://www.cdc.gov/SocialMedia/Tools/guidelines/
http://socialmedia.defense.gov/index.php/2010/02/26/dod-official-policy-on-newsocial-media/#more-648
http://sites.google.com/site/flsocmed/
http://www.aci-net.org/bw/10summer/TPWD_Social_Media_Usage_Policy.pdf
http://www.aci-net.org/bw/10summer/TPWD_Social_Media_Guidelines.pdf
http://www.texas.gov/en/about/Pages/social-media-policy.aspx
http://www.state.gov/documents/organization/144186.pdf

First Governor-approved social
http://www.records.ncdcr.gov/guides/best_practices_socialmedia_usage_20091217.pdf
media policy

Texas
State Department

Notes

http://www.ibm.com/blogs/zz/en/guidelines.html

External Link
(if applicable)

Private Sector

Social Computing Practices

http://www.intel.com/sites/sitewide/en_US/social-media.htm
http://wiki.altimetergroup.com/page/Social+Media+Policies?t=anon
http://sharing.mayoclinic.org/guidelines/for-mayo-clinic-employees

Version

IBM
Social Media Guidelines
List of Social Media Policies
Social Media Guidelines for Employees

Source

Intel
Altimeter Group
Mayo Clinic

http://blog.usa.gov/roller/govgab/page/policies
http://www.seattle.gov/pan/BloggingPolicy.htm

External Link
(if applicable)

Policy for Specific Tools or Practices
Version Notes

Public Sector
Source
GovGab

Environmental
March
Protection Agency 2009

Dipnote Blogging Policy

Various

http://www.fairfaxcounty.gov/opa/getfairfax/facebook-comments-policy.htm

Blog Policies
City of Seattle blogging
policy

State Department

Fairfax County's comments
policy

http://www.globalnerdy.com/2008/12/30/the-air-forces-rules-of-engagement-for-blogging/

n/a

Fairfax
County, VA

"Rules of Engagement" for
Blogging

City of Seatlle

Air Force

EPA social media guidance page in this wiki. Includes:
Facebook Guidance
Twitter Guidance
Widget Guidance
Discussion Forum Guidance
Getting Your Video Posted to EPA's YouTube Channel Checklist
Blogging (being revised)
http://blogs.state.gov/index.php/info/legal/

Commonwealth
n/a
of Massachusetts

Comment Policy for
Massachusetts' Public Health
Blog. Other blogs
http://publichealth.blog.state.ma.us/comment-policy.html
(www.mass.gov/blogs) have
very similar policies

Commonwealth
n/a
of Massachusetts

Executive Office of Health
and Human Services' Privacy
Policy that includes
http://www.mass.gov/?pageID=eohhs2utilities&L=1&sid=Eeohhs2&U=policy_privacy
information on privacy as
related to the Public Health
Blog

Military Health
System
Internet Usage Policy

MHS Comment Policy

Blog Comment Policy

Social Media Policies

http://ocio.os.doc.gov/ITPolicyandPrograms/Policy___Standards/DEV01_002684

http://cio.energy.gov/cybersecurity/appropriate_use.htm

http://health.mil/commentPolicy.aspx

http://www.wsdot.wa.gov/Policy/blog.htm

http://www.mass.gov/governor/socialmedia

http://www.mass.gov/itd/socialmedia

Commonwealth
n/a
of Massachusetts

Social Media Toolkits
Including:
Blogging Toolkit
Twitter Toolkit
Legal Guidance Toolkit

Dept of Energy
Internet Usage Policy

Commonwealth
of Massachusetts
Office of the
Governor
WSDOT

Dept. of
Commerce

http://govsocmed.pbworks.com/f/IRO%20Strategy%20Communiaction%20%20FINALdraft%5B1%5D

http://www.secstate.wa.gov/archives/RecordsManagement/ElectronicRecordsManagementAdviceandResources.aspx

http://www.scribd.com/doc/17313280/Template-Twitter-Strategy-for-Government-Departments

Records Management
Advice
IRS Recruitment Office
communication strategy
with social media
components

Template for gov't Twitter
policy

UK gov't
Washington
Secretary of State
Internal Revenue
draft
Service

•
•
•
•
•

•

Source

n/a

Version Notes

Private Sector

The Blog
Council

External Link

BBC

Media Law
Resource
Center

Rightnow

Sun
Microsystems

Electronic
Frontier
Foundation

Internal Blog Policy

Personal Use of Social Networking and other 3rd
Party Websites

Compilation of Blog-related Lawsuits

Social Web Employee Policy

Guidelines on Public Discourse

Legal Guide for Bloggers

Social Media Policies

http://www.bbc.co.uk/guidelines/editorialguidelines/advice/personalweb/index.shtml

http://www.medialaw.org/bloggerlawsuits

http://www.rightnow.com/privacy-social.php

http://www.sun.com/communities/guidelines.jsp

http://www.eff.org/issues/bloggers/legal

(if applicable)
"Disclosure Best Practices Toolkit" is a draft series of
checklists to help companies, their employees, and
http://blogcouncil.org/disclosure/
their agencies learn the appropriate and transparent
ways to interact with blogs, bloggers, and the people
who interact with them.

Yahoo

Other lists:
The Altimeter
Government 2.0 - Best Practices Wiki
Social Media Today - Social Media Policies of 113 Organizations
Social Media Governance
Social Media Policies Database from Compliance Building .com
Other groups collecting similar information:
Munigov 2.0
Monitoring Solutions: http://wiki.kenburbary.com/

